Types of Leads You Get 
Through Meta Ads and 
How to Nurture Them 


As a digital marketing agency, Meta Ads is one of the most important lead generation 
tools for 


AAJneeti Advertising - for clients of all types and sizes. We segregate the leads we 
generate through our Meta Ad campaigns into three major types - and help our clients 
nurture them accordingly. The types of leads determine what kind of lead nurturing 
strategies we use to process them. 


Types of Leads You Get Throuah 


COLD 
LEADS 


These are individuals 
who have shown minimal 
interest in your ads 


They may have clicked on 
your ad out of curiosity but 
have not interacted further. 


Nurture with Content 


Use retargeting ads to provide 
educational content, blog 
posts, and informative videos 
to build their interest 


Email Campaigns 


Send follow-up emails with 
value-driven content to 
gradually warm them up. 


WARM 
LEADS 


These leads have showna 
higher level of interest, such 
as 


- visiting your website 
multiple times, 


- engaging with your content, 


- signing up for a free re 
source. 


Personalized Follow-ups 


Send personalized emails or 
messages addressing their 
specific interests 


Retargeting 


Use dynamic retargeting ads 
to showcase products or 
services they've shown 
interest in 


These are highly interested 
individuals who are ready to 
make a purchase or take the 
desired action. 


They might have filled out a 
contact form, requested a 
quote, or added items to 
their cart. 


Immediate Follow-up 


Reach out promptly through 
phone calls or personalized 
emails to answer any queries 
and close the deal 


Special Offers 


Provide limited-time offers or 
discounts to incentivize their 
decision. 


Types of Leads For The Purpose Of Our Clients 


For the purpose of our clients, there are two types of leads we generate through 
Meta Ads lead generation campaigns that really matter to them: 


Qualified 

Leads 
Unqualified 
Leads 


e Prioritize Leads: Based on leads’ interaction with ads and their alignment with the 
pre-defined customer profile, we segregate our leads into cold, warm, and hot 
based on their: 


o Behavior: Their level of engagement with our ads and the client's sales teams. 


o Demographics: How they fit into pre-defined criteria, such as age, location, and job 
title. 


CRM Integration 


e Efficient Tracking: Integrate Meta Ads with your CRM to receive leads in real- 
time, and track and manage them seamlessly. 
Detailed Notes: Maintain detailed notes for each lead to ensure informed follow- 
ups orto mark qualified/unqualified leads. 


Automated Workflows 


e Lead Distribution: Set up automated distribution of leads among your team 
members to make sure leads are nurtured and processed within 24 hours. 


Timely Follow-ups: Ensure prompt follow-ups, especially for hot and qualified 
leads. 
Oo 


Continuous Engagement 
Oo 
Consistent Content: Regularly engage leads with value-driven content to 


build trust and maintain interest. 


Tailored Messaging: Personalize messages to address specific needs and pain 
e points of leads. 


Feedback Loop 


Sales and Marketing Alignment: Create a feedback loop between sales and 

marketing teams to continuously refine lead generation and nurturing strategies. 

Regular Updates: Keep the CRM updated with feedback and follow-up details to 
e improve lead management. 


Look-Alike Audiences 


Expand Reach: Use data from qualified leads to create look-alike audiences, 
targeting new potential customers with similar characteristics. 
Optimize Campaigns: Continuously optimize campaigns based on 

e performance data and insights from look-alike audiences. 


Filtering and Exclusion 


Identify Unqualifled Leads: Mark and filter out invalid, fake, or unqualified 
leads to maintain lead quality. 

Campaign Optimization: Exclude unqualified leads from future campaigns to 
improve targeting and conversion rates. 


By adhering to these best practices, we ensure that our clients get the most out of 
their Meta Ads campaigns, driving higher quality leads and achieving better 
conversion rates. 


Generating leads through Meta Ads is just the beginning. Effectively managing and 
nurturing these leads is crucial to converting them into customers. 


By understanding the types of leads you attract and implementing the right 
strategies to engage with them, you can significantly boost your conversion rates 
and achieve your marketing goals. 
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